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Background..........

Family Interest Magazine was launched in May

The concept of the magazine was to provide Mums
& Dads in West Kent with information on raising and
entertaining young children.

Caroline knew that there were many companies in
the area that wanted to reach young families, but
they did not have a dedicated platform in order to
achieve this.

So, Family Interest Magazine was launched. Now in
its 6th year it is a thriving and well established
publication which is well respected and read by
48,000* people across West Kent.

In September 2008 and after six years working
tirelessly to ensure Family Interest maintained
it's high quality content and distribution, Caroline
decided to step down to pursue other interests.

The New Publishers.............

Family Interest Magazine is now owned by Jam
Media Solutions Ltd, who are based in Sevenoaks.
Jam was set up in 2000 by me, Julie McCarthy to
offer publishers a professional advertising sales
resource. In 2001 | was joined by my partner Olly
Filmer. After 8 years we have a thriving publishing
services business, working across a number of
successful publications and along with a young
family.

Olly and | are delighted to take over Family Interest
Magazine from Caroline, and we hope she will
continue to support and have an active interest in
the magazine.

2002 by Caroline Aitken a Mum of 2 young Children.

When we moved to Sevenoaks from London in 2006
Family Interest was a godsend to me.

We had a 2 '/, year old daughter that needed
entertaining and | did not have a clue where to take
her.

| picked up my first copy of Family Interest in a
local shoe shop and was immediately able to find a
number of activities to amuse our toddler!

When our daughter started nursery she regularly
brought copies of Family Interest home with her, so
it quickly became a regular read in our household.
Over the last 2 years | have got to know Caroline,
so when the opportunity came to purchase the
magazine both Olly and | knew it would fit in
perfectly with both our existing business and
lifestyle.

We believe that Family Interest’s success has
been as a direct result of listening to the people
that count, which are both the loyal readers and
advertisers who have supported Family Interest so
well over the years. It is our aim to maintain this
high calibre, so please do continue to give us your
feedback, we welcome it all good and bad!

Best wishes

Julie McCarthy - Publisher

*based on Reader Survey 2004

“Family Interest Magazine has generated considerable interest in the Swim School since we began
advertising last year. It has really helped us to become known in the area, which is vital when

starting up a new venture™ Sue Cackett, Holmewood House Swim School
Please call 01732 227 888 for further information

magazine details

T Full-colour bi-monthly A4 magazine

T Targeted, guaranteed distribution:
Nurseries, Private & State Schools,
Libraries, Health Centres, Midwives
Leisure Facilities, Retail Outlets

T West Kent/East Sussex borders

T Current circulation 23,000 copies

t Readership of 48,000+*
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T Proven history over six years

t Consistent Growth
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t Parents of children 0-11

T Detailed local events listings

*based on Reader Survey 2004

“Family Interest Magazine has been great for our business. The team have taken a personal
interest in our business and have offered opportunities to promote our company in the
best possible way’- Charlotte Rampling, Brasted Ceramics
Please call 01732 227 888 for further information




circulation & distribution
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Each and every copy of Family
Interest Magazine is delivered
by hand to over 300 West Kent
distribution points.

Over 75% of issues are brought
home by the children and given
to the parents. Schools dictate
the number required; where
siblings attend the same

school we ensure the family
only receive one copy.

One of the most important
aspects of publishing is
ensuring the title reached the
target readership.

We can virtually guarantee that every

copy printed is read.
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“Family Interest features firmly on our media schedule because it meets our requirements

for marketing Walthamstow Hall Junior and Senior Schools to discerning parents”
- Gabrielle Pearson, Walthamstow Hall School
Please call 01732 227 888 for further information

the readership

Family Interest Magazine’s strength is in
identifying with its readers and their lifestyle and
aspirations. From mothers-to-be to parents of
young children (up to 12), the readers have a
wide range of interests.

The core readership is busy, multi-tasking
mothers who are proactive and want to be
informed of local events and facilities. They
have an ‘inclusive’ approach to family life with a
vested interest in the health, wellbeing, nutrition,
education, happiness and entertainment of the
whole family.

Many work in some capacity - from part-time
to running their own successful businesses.
They invest in their child’s education, whether
at private school or with after-school activities.
Many will hire domestic help in a bid to gain
more quality family time.

Most will enjoy one or two family holidays a year
and frequent days out at numerous attractions.
Family Interest is also a first reference point for
the many who look to organise their children’s
birthday parties and other events.

They have the funds and are prepared to
spend, but have discerning tastes.

Editorial Content every issue

* Snippets (news and views on new products/
services etc)

» Education

* Activities

« Parenting Issues - including Dad’s page

* Diary Dates

* Leisure

«  Women - style, beauty and general issues

* Health and Wellbeing

+ Home Management

* Childcare - news and adverts for Nanny and
Au Pair agencies, nurseries etc

* Reviews - books/DVDs/CDs/toys/websites

» Directry of classified ads

The magazine welcomes suggestions and
feedback from advertisers and readers. The
editor is open to feature ideas and will accept
contributions.

Seasonal Features:

January/February
Family Holidays both UK and abroad
Extra Tuition/Tutors

March/April
Party Guide, Easter activities

May/June
Holiday Clubs/Summer Camps

July/August
Days out, Summer holiday activities
New term activities

September/October
Back to school, Independent Schools guide
Clubs, classes and activities
Halloween and Firework events

November/December
Christmas issue - where to find Santa,
Pantomime and Christmas gifts

“I've found Family Interest Magazine to be a good place for us to advertise and we get a

consistent reponse from it”
- Melanie King, Easy 2 Name
Please call 01732 227 888 for further information




mechanical data rates & deadlines

Formats for Advertisements:

Display Ad rates: Publication Dates and Copy Deadlines
Acceptable formats are TIFF, high quality or press _ . .
full page ready PDF with fonts embeded at a minimum double page £1,097 issue published  deadline
type area resolution of 300 dpi, CMYK and sized to the correct
dimensions of the advert. whole page £607 Jan/Feb 1 Jan 6 Dec
trim
Other formats may be accepted but we can give 1/2 page £343 March/April 1 March 6 Feb
bleed no quality guarantee. Please contact us for details. _
Basic advertisement setting (i.e. text with logo) can May/June 1 May 6 April
: 1/4 page £200
be done at no extra charge but the logo supplied
must be of sufficient quality. July/August 1 July 6 June
1/8 page £109
In addition to display ads, Family Interest has an Sept/Oct 1 Sep 6 Aug
double page extensive classified directory section at the back of Nov/Dec 1 Nov 6 Oct

type area the magazine.

o Cancellations must be received in writing at least six
bleed Classified Advertisment Sizes: Classified Ad rates: weeks prior to the publication date.

measurements are in mm, height x width
FOR FURTHER DETAILS:
40mm 40mm x 45mm 40mm £49
60mm 60mm x 45mm 60mm £67 Advertising: JAM Media Solutions Ltd
not actual size shown 80mm 80mm x 45mm 80mm £82 Ambherst House, 22 London Rd, Riverhead
Kent TN13 2BT
Alll costs are for full colour advertisements. 01732 227 888
Special positions are available for an additional 10% fee. Editorial: Julie McCarthy
Family Interest Magazine rates are exclusive of VAT. PO Box 395, Sevenoaks TN13 3YG
01732 227 898

half page

vertical

quarter page strip

not actual size shown not actual size shown

“Extra Pair of Hands has used Family Interest Magazine over the past two years. We have always “I've been using Family Interest Magazine since the second issue and have found it to be an
had a good response and consider Family Interest Magazine one of the best ways to excellent way of reaching new customers. The distribution area covered is perfect for my business”
communicate with clients in this area”— Jason Martin, Extra Pair of Hands - Denise Edwards, Rainbow After School Club Limited

Please call 01732 227 888 for further information Please call 01732 227 888 for further information




